
  

 

Dear MJ 

This year’s Asia TV Forum (ATF) closed today on an high note. Here's the wrap...  

 

Plus, congratulations to HBO Asia, which took home the most awards at this year's annual 

Promax & BDA Asia Awards, held last night in Singapore. The full list of winners is at 

www.contentasia.tv 

 

This year’s ATF closed today on an up note, with new Asia initiatives, deals, plans and 

launches being announced to the last minute and both buyers and sellers reporting a busier 

market than last year. 

 

While acquisitions look like they are being driven by mainland Chinese online platforms, 

distributors said streaming platforms across the region were in high-buy mode. The sector is 

still driven by AVOD, with a shift towards SVOD in some markets. 

 

Some of the activity is being driven by Netflix’s arrival in some countries and imminent 

arrival in others. 

 

“Everybody is preparing for Netflix’s entry. Six or seven players have contacted us and they 

want to launch before Netflix,” said Hoyoung Jung, Hit Entertainment’s senior management, 

content distribution. 

 

The same streaming scenario is playing out in other parts of the world. 

 

all3media International chief executive, Steve Macallister, points out 3,000 video on 

demand brands in Europe alone. 

 

“So there is a lot of opportunity for producers and distributors like us,” he says. all3media 
has 7,000 hours of content, 22 production companies and first-look deals with eight more. 
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Many distributors came to the ATF this year with deals already signed, and used the 

opportunity to follow up conversations started at Mipcom in October. 

 

“ATF is increasing in importance because after Mipcom people need a meeting point,” Hit 

Entertainment’s Jung said, adding, however, that she would have liked to see more buyers 

from China and Australia/New Zealand balance out the high presence from Southeast Asia. 

 

Joanne Azzopardi, Beyond Distribution’s sales vice president for Australia, New Zealand and 

Asia, said the ATF exceeded her expectations. “We are really picking up on and finalising 

discussions from Mipcom,” she said. 

 

Singapore-based distribution/production house Bomanbridge Media’s chief executive officer, 

Sonia Fleck, said deals for 500 hours of content would be closed at the ATF, including 

agreements kickstarted at Mipcom. The 500 hours include a second season of Canadian 

format “Chef in Your Ear” to Korea’s CJ E&M and a renewal of format “DNA” with India’s 
Zee. 
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Some reported a strong three days of new deal-making. 

 

Deutsche Welle (DW) said yesterday that it would close the ATF with four new deals and a 

fifth in sight. Broadcasters in China, South Korea and Thailand picked up 50 hours of DW 

factual, science and lifestyle content. “It has been a very good market, very different from 

last year,” said DW distribution director, Petra Schneider. 

 

At his fifth ATF this year, Sandeep Hardasmalani, Zee Entertainment’s regional head, Asia 

Pacific syndication, reported an increased number of walk-ins this year. 
               

 

 

 

 

 

LONG LIVE LINEAR 

 

Deal-signing and events continued through to the final hours. The market drew to a close at 

lunch time with one new kids channel carriage signing in Singapore and news that TV Azteca 

is ramping up its long-standing Asia presence via its new international channel, I Drama.  

 

Any commitment to the linear environment is good news for linear TV services, which have 

been overshadowed by the all the attention being lavished on the new VOD darlings. 

 

TV Azteca’s I Drama launches in April 2016. “The idea is to bring Asian content to the world 

and take Mexican content outside,” said Comarex’s sales director and project development 

head for Asia, Martha Contreras. I Drama will carry content from all over the world, either 
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dubbed or subtitled for local markets. 

 

Contreras said deals for more than 600 hours of programming had been signed in Malaysia, 

Singapore and Thailand, including a co-production in Singapore. 

 

This is in addition to the second production deal, announced last month, with Malaysia’s 

Astro for a local version of drama “La Loba”. Negotiations are under way with several 

countries for the Malay version of the previous TV Azteca-Astro drama, “Memori Cinta 

Suraya”. 

 

Details of the Singapore co-production are still under wraps. 

 

Also in Singapore, new Mandarin kids edutainment channel, MaxToon 
from MyChinaChannel, signed a carriage deal with StarHub. The new channel 

is scheduled to land in Singapore in the first half of 2016. 
 

The MaxToon initiative also includes co-development of original productions, which adds a 

global syndication element to the business plan. One of the learning-in-Mandarin 

programmes is slated to start production in June 2016. 

 

Entertainment channel AMC meanwhile said it would premiere season two of “Fear the 

Walking Dead” in Asia within 24 hours of the U.S. release in 2016. The 15-episode season 

started production in Mexico this week and will air in Spring 2016. 

 

Format rights owners and distributors say business is booming. 

 

“We’ve seen a doubling of our formats business in Asia over the past few years,” says 

all3media’s Macallister, adding: “Half our business in Asia is formats”. Titles include 
“Gogglebox", “Are You Normal?” and “Cash Cab”. 

 

 

 

 

 

A LOCAL AGENDA 

 

Distributors say shift towards local content in most markets is continuing. 
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“When they source international content, buyers are really looking for high quality shows,” 

said GRB’s international sales vice president, Benn Watson. 

 

The shift inwards is perhaps most marked in Korea, which is not acquiring much non-Korean 

content this year. 

 

“Local content [in Korea] has become so strong,” says Bomanbridge Media's Fleck. 

 

Demand for genres ranges wide, with high demand for fast-paced, younger skewing and 

comic shows. 

 

“If it is young-targeted, it is easier to sell,” Hit Entertainment’s Jung says. Hits priority 

international markets are topped by China and followed by Indonesia, with Japan and 
Australia topping the more mature markets. 

 

 

 

 

 

HIGH DRAMA 

 

Running alongside the shift to local content on some platforms, Asia’s ever-growing appetite 

for drama has been joined by rising demand for international drama on others. 

 

Ideas for an English-language drama, co-developed between mainland China’s China 

International Television Corporation (CITVC) and Sony Pictures Television (SPT)-backed Left 

Bank Pictures in the U.K. have been narrowed down to one, said Andrea Wong, SPT’s 

president, international production/Sony Pictures Entertainment international president, 

during yesterday’s Celebrating Women in Media in Asia breakfast, hosted by HBO Asia and 

ContentAsia Women. 

 

SPT also said this week that the China version of scripted format “Mad About You” would air 

on the Shanghai Media Group’s Dragon TV in January 2016, followed by a release on 

streaming platform Youku Tudou. This is SPT’s first scripted production in China and the first 

local version of the sitcom in Asia. 

 

BBC Worldwide’s senior vice president and general manager, Southeast Asia, Monty Ghai, 
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said the increasing interest for dramas was one of the market’s big trends, along with OTT 

and higher demand from buyers in Southeast Asia. 

 

Tentpole BBC shows “Atlantis” and “Musketeers” have already been dubbed in Malay and 

Thai Ghai said Southeast Asia currently accounted for 10% of the overall revenue out of 

Asia’s TV/video market but was the fastest growing.  

 

“We want to boost our production capacity in Southeast Asia, and partnerships are a great 

strategy,” Ghai said. 

 

 

 

 

 

WHAT DISTRIBUTORS THOUGHT… & SAID 

 

Distributors across the board went home upbeat, some saying the market was much better 

than last year and others saying it had always been good. 

 

Trends included higher demand for longer-running series. “Broadcasters want longer 

running series that build brands not one-offs,” Beyond’s Azzopardi said. 

 

Alfred Haber Distribution vice president, Andrew Haber, said ATF “is a tremendous market 

and it always has been”. This year was the company’s 12th ATF. 

 

Talking about market trends, Haber said the industry “had to be willing to adjust to the 
realities of the new rights. The days of [just] free-TV and cable TV are all over”. 

 

 

http://www.contentasia.tv/r.php?c/5yvo/bWpAbWpnbG9iYWxjb21tdW5pY2F0aW9ucy5jb20
http://www.contentasia.tv/r.php?c/5yvm/bWpAbWpnbG9iYWxjb21tdW5pY2F0aW9ucy5jb20
http://www.contentasia.tv/r.php?c/5yvn/bWpAbWpnbG9iYWxjb21tdW5pY2F0aW9ucy5jb20


 

Cake Entertainment’s senior sales manager, Marie-Laure Roche, noted more Chinese buyers 

this year and an increase in mainland platforms wanting to air foreign programming. She 

said response to “Angry Birds” at the market had been “overwhelming”. “This is our fourth 

year at ATF and we are always pleased,” Roche said. 

 

Jodie Mackie, Breakthrough Entertainment’s director, sales and acquisitions, also noted the 

increased presence of Chinese companies, as well as rising demand from Korea and Japan 

for 4K content. At the same time, she said there was more locally made content and that 

public service broadcasting budgets seemed to be shrinking. 

 

Atlantyca Entertainment’s Pedro Citaristi said ATF discussions had been good and he hoped 

to close deals over the next few months for shows such as “Bat Pat” and “Jurassic Cubs”. 

“The market was good and busier than last year” with buyers from China, India, Indonesia 
and Korea, he said. 

 

 

 

 

 

ANIMATED CONVERSATIONS 

 

Animation houses and distributors of kids content were out in full force as usual, with multi-

screen environments driving acquisitions and optimism. 

 

“I’ve never seen a bigger opportunity across Asia for children’s content,” said The Jim 

Henson Company’s executive vice president, global distribution, Richard Goldsmith, adding 

that demand was highest for educational content. 

 

“Animation transcends territories,” said 9 Story Media Group distribution director, Federico 

Vargas. This is 9 Story’s third ATF, and the region has already proved to be fertile ground 

for growth. 9 Story titles on air in Asia so far include “Wild Kratts” and “Numb Chucks”. 

 

At ATF for the first time this year, Splash Entertainment’s distribution president, Mevelyn J 

Noriega, found the market smaller and more intimate than Mipcom. Noriega said the 15-

year-old company, formerly known as MoonScoop, was still building its Asia business, but 

was doing well in Asia with pre-school programming. Animated title “Chloe’s Closet” air in 
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Singapore, Indonesia and Korea, and its first animation feature, “Norm of the North”, has 
been sold in China and a few other Asian territories. 

 

 

 

 

The latest version of our print magazine is at 

www.contentasia.tv/issuesix2015 and back issues are at 
www.contentasia.tv. 

Plus, of course, you can follow us daily and sometimes more at: 

facebook.com/ContentAsia, on twitter.com/contentasia and 
instagram.com/contentasia.tv 

 

Please email i_want@contentasia.tv if you would no longer like to be 

part of ContentAsia's mailing list. 

Copyright Pencil Media Pte Ltd 2015. All rights reserved. No portion 

may be forwarded or reproduced without prior permission. 
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