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Fuji TV takes stake in
Big Face Japan

Japanese free-TV network Fuji
Television has taken a stake in

local media house Big Face

Japan.

A source close fo the invest-

ment says the move is in keep-

ing with Fuji's plan to back
production companies with

multi-media content.
Big Face’s recent hit show,
NumerOn, may have had

something to do with Fuji's de-
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. Taiwan hot on anti-monopolies media bill
Media diversity must be protected, NCC says :

i Taiwan's National Communica-
i tions Commission (NCC) has
unveiled the framework for a
i draft bill designed to prevent
broadcasting monopolisation
i and protect media diversity.
Public hearings on the bill will
be held “as soon as possible
i after the Chinese Lunar New
i Year,” the NCC said just before
i the holidays.
The NCC said this month that

cision; the NumerOn app has

become the most download- !

ed TV show connected app in

Fuji Television's history.

This investment also cre-
ates formal ties between Fuji i
and Big Face's other partner,
Media-Stable, which is run
by Patrick Schult, Freman-
tfleMedia’s former Asia chief

executive.

Fuji has worked closely with
Schult in the past via a Crea-
tive Exchange Alliance set up
by Schult and Shingo Ishiyama.
Ishiyama was previously head
of FremantleMedia's Japan
business and is now head of
production for Big Face Japan.
The Creative Exchange Alli- i
ance resulted in the multi terri-

tory format, Total Blackout.

Twitter @ ContentAsia

“concentration of media own-
ership has been problematic
recently in Taiwan™.
The NCC taskforce to draw
up the draft was set up in Sep-
tember last year “in accord- i
ance with the responsibility to :
promote freedom of speech
and editorial independence”. i
The proposed bill regulates
the concentration of broadcast
More on page 3

Thai heavies kick up for new dance format

i Thai heavies donned dancing
i shoes this month for the local
i version of NBCUniversal format
i Dance Your Ass Off.

i The dance competition for-
i mat premiered on Thai free

Dance Your Fat Off

TV network BEC Channel 3 as
Dance Your Fat Off. H

Ratings haven't been made
public yet but NBCU says the i
series is doing well among its
target female audience.
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The media legal battle of
the moment opened this
month with the first court
appearance of Al Jazeera
Children’s Channel (JCC)
former general manager,
Mahmoud Bouneb, and two
other senior execs — program-
ming head Malika Alouane
and cost control manager
Haitham Qudaih - following
a 1é6-month country-arrest/
fravel ban. The three were dis-
missed in September 2011 ina
broad and sudden sweep of
JCC'sranks. About 50 people,
including all management
and directors, were involved.
All were later cleared with
the exception of Bouneb,
Alouane and Qudiah, who
deny allegations of wrongdo-
ing, including overspending
on production, and are ex-
pected to mount a vigorous
defence. No charges were
read in the first appearance.
The next hearing date is set for
20 March.
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SONY PICTURES TELEVISION
PRESENTS

*...S0 GOOD,
SO ADDICTIVE,
| CAN'T WAIT TO

“...THE TELEVISION ik MORL

EVENT OF THE YEAR..."

E TELEGRAPH (UK)

“...A-SASSY, SEXY
AND OFTEN JUST

“...[HOUSE OF CARDS IS] DELICIOUS POLITICAL
A MODERN-DAY MACBETH..: THRILLER...

=SAN FRANCISCO CHRONICLE

AS SUSPENSEFUL AS ANYTHING
ON TELEVISION...”
-NEW YORK TIMES “...SPACEY IS
IRRESISTIBLE
IN THE ROLE...”

-U.S. NEWS

14-24 February 2013 |02



http://www.sonypicturestelevision.com/landings/spt/intldistribution/shows.php?id=136

cONTenTasia

14-24 February 2013

Mongol TV opens new studio

Global content power backs new venture

Mongolian free-TV network
Mongol TV unveiled its new
look and line-up this month.
The launch in the Mongolian
capital of Ulaanbaatar also
included the ribbon cutting on
the venture's new studios and
the new three-hour daily morn-
ing block.

The station’s new line up is
powered by more than 1,000
hours of acquired content from,
among others, U.S. majors. Prime-
fime series include The Good
Wife and Hawaii Five-O. The day-
fime schedule is kids-focused.

Mongol TV's content/acquisi-
fions strategy was developed
in conjunction with The Format
People (TFP) and TFP's chief

Mongol TV opening ceremony

executive Michel Rodrigue.

The revamp, led by Mongol i
TV chief executive Nomin
Chinbat, also includes state-of-
the-art news infrastructure and

facilities and training.

Chinbat is well known on i

i Outdoor Channel Asia has
i added three China-based
i adventure/action events to
i its 2013 schedule as part of an

the international circuit for her
opposition to Mongolia’s wide-
spread piracy.

From page 1: NCC

media ownership and cross-
media monopolisation and
“safeguards news media profes-
sionalism and independence”.

The NCC also said the bill
“promotes cultural diversity
in the society and empowers
citizens’ parficipation in the
co-regulation of the media,
and coordinates existing laws
and government authorities in
this respect”.

If passed, the law will require
broadcast companies to apply
to the NCC when they plan to
merge with other businesses or
make operational changes.

“Mergers that could be det-
rimental to the public interest
could be rejected, or approved
with attached conditions such as
stipulation that a certain channel
be eliminated [from] their opera-
fions, while mergers judged to be
definitely harmful to the public
interest would be prohibited
outright,” the NCC said.

The agency added that these
provisions would apply to own-
ership within broadcast media
or across media.

“Integration as well as syn-
dication and consolidation

citizens,” the NCC said.

place of media in society”.

In addition to governing media
intfegration, the bill “establishes
supporting mechanisms for the
internal governance and self-
regulation necessary to enhance i
the professionalism and inde-

pendence of news media”.

In a statement issued earlier i
this month, the NCC said that . .
“mass media play a crucial Star SpOTtS tO alrﬁrst hve MMA
role in democratic society with
cultural diversity. Reporting shall
be accurate and commentary
shall be impartial and both i
shall be accountable to the
public. Citizens shall have the
right of access to the media
and to participation in media { cian” Ng and French MMA
i champion Arnaud “The Game”

oversight”.

i overall programming revamp
involving broadcasting outlets
and newspapers or magazines i
would be evaluated accord-
ing to their overall influence on
i Challenge, the Wulong Moun-
The bill also obliges broadcast i fain Quest and ASP Swatch
companies to provide informa- i Girls Pro China.
tion on their operations to the i
NCC, and requires that the i
commission periodically survey i
audience ratings and subscrip-
tion rates. The NCC will release
a bi-annual market report “for i
better understanding of the
i adventure race is set in Wulong

and increased focus on Asian
content.

The three China events are
the five-day Ordos Adventure

The Ordos Adventure Chal-
lenge involves running, kayak-
ing, rappelling and mountain
biking across China. The trip
covers the Yellow River and
Ordos Desert sand dunes.

The Wulong Mountain Quest

County, Southern China, and
involves adventure racing
teams from around the world.

ASP Swatch Girls Pro China
sees the world’'s top female
pro surfers take to the waves

. Outdoor Channel ups Asia content
. China races boost regional schedule

Langkawi Bike Challenge

on China's Hainan Island.

Headline fitles on the re-
vamped schedule are exclu-
sive, first-run rights to Outdoor
Channel original produc-
tions, reality competition Elite
Tactical Unit: S.W.A.T, Jack
Link's Major League Fishing
and Shooting USA's Impos-
sible Shots, which features the
world’s best professional exhi-
bition shooters.

New prime-time theme nights
on Mondays (Motorhead Mon-
days) and Fridays (Friday Fish-
ing) have been introduced as
part of the new schedule.

Outdoor Channel Asia’s 2013
schedule also includes the
Langkawi International Moun-
tain Bike Challenge, FIA Asia
Pacific Rally Championships,
Freeride World Tour, Kiteboard
Tour Asia, Wake Park World
Championships and Multisport
7 Magazine Show.

News Corp-owned sports chan-
nel, Star Sports, airs its first live
mixed martial arts (MMA) event
in April with the One Fighting
Championship bout between
Hong Kong's Eddie “The Magi-

Lepont.

The One FC: Kings & Champi-
ons event takes place in Singa-
pore on 5 April.

The event will also be streamed
at www.onefc livesport.tv. Un-
dercard fights are free and the
main card fights cost US$9.99.
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GMA claims #1 national spot

GMA Network claimed na-
fionwide “ratings superiority” in
January, saying it dominated
the list of top-rating shows in
viewer-rich Mega Manila and
Urban Luzon.

Using Nielsen TV Audience
Measurement data for 1-31
January, GMA said it regis-
tered an average total day
household audience share of
33.1% (National Urban TV Audi-
ence Measurement, NUTAM),
ahead of ABS-CBN's 32.4%,
and TVS's 15.7%.

The channel ranking remains

the same in Urban Luzon and

resents 59%.

In Urban Luzon, GMA scored
a 36.9% total day household au-
dience share average against i
ABS-CBN's 28.5%, and TV5's
15.5%. GMA's share in Mega

Manila was 37.9%.

Among GMA's top January
shows were epic drama Indio, i
which premiered with an aver-
age household rating of 25.4% |

in Urban Luzon.

ABS-CBN cocks ear for The Voice debut

Broadcaster claims format dominance

Philippines’ free-TV broad-
caster ABS-CBN has claimed
the country’s top formafts spof,
with local versions of three new
big-budget international titles
scheduled for this year.

The three are the Philippine
version of Talpa Media Group's
The Voice (The Voice of the
Philippines), and new seasons
of FremantleMedia’s Got Talent
(Pilipinas Got Talent) and The
Biggest Loser.

Production is already un-
derway for The Biggest Loser
Doubles.

The Voice of
the Philippines
goes on air
this weekend
(16 February).
The fourth season
involves Philip-
pines’ talent
from around the
world. The series
will air on Saturdays
and Sundays.

The new produc-
tions follow recent
broadcast of Shine
International’s Mas-
terChef (November
2012) and Minute to

Toni Gonzaga, The Voice
of The Philippines

Win It (January 2013, 11am,
Mondays), and Endemol’s Deal :
or No Deal, which aired locally
last year as Kapamilya Deal or
No Deal. Deal or No Deal has
been running in the Philippines

since 2006.

The kusina serye (kitchen se- i
ries) Masterchef slot has aired
back-to-back with Minute to i
Win It in a weekday morning

block since January this year.

e JU D space

Mega Manila. Urban Luzon
represents 76% of total urban i
TV homes. Mega Manila rep-

the place to look for the jobs that matter

AETN ALL ASIA NETWORKS
Iﬂ blo. M%Eeﬁ?tigation L?;Hlm?

HISTORY. THE BIOGRAPHY CHANNEL™

Based in Singapore, AETN All Asia Networks operates Pay
Television channels and services from the A+E Networks
brand bouquet.

We are now hiring across a number of key functions as we
look to add Lifetime and H2 to our channel offering in Asia:

Marketing Communications: Senior Manager will strategize
and lead marketing campaigns for maximum ROl in driving
brand awareness, ratings, ad sales & affiliate support. At
least 8 years media marketing experience required.

Program Acquisitions: Executive/Manager will liaise with 3rd
party distributors and vet programs in factual, drama and
movie genres, making assessments on the suitability for our
channel brands. Prepare deal memos and confracts, main-
tain budgets and rights fracking documents. Experience in
Program Acquisitions required.

Program Scheduling: Executive(s) will select content and cre-
ate program schedules within the channel management sys-
tfem (IBMS). Rafings and competitive analysis, compiling and
editing program synopses, and planning premieres across
the year and a 24/7 monthly grid will be key functions of this
role. Suited to a competitive, analytical, attentive-to-detail
TV junkie, with TV Programming experience preferred.

Channel Operations: Executive will meticulously track pro-
gramming & on-air timelines to ensure materials from US
headquarters and 3rd parties are received. Work with Play-
out Operations for material coordination of subtitling, dub-
bing and transmission. Maintain materials library. Requires an
understanding of channel playout operations, tape & digital
broadcast specifications and strong organizational skills.

On-Air Creative: Producer, Predator (Producer/Editor), and
Editor positions. Relevant experience in writing, producing
and/or editing on-air promotional spots for programming,
marketing and ad sales. Predator and Editor should be
experienced on FCP and AE.

Research: Assistant/Executive experienced in using Peop-
lemeter ratings systems (eg. Nielsen & Kantar Media) fo ana-
lyze ratings for Programming & Ad Sales, producing weekly,
monthly & quarterly reports, as well as ad-hoc analysis and
performance presentations.

Visit www.historyasia.com/careers for more info and to apply.
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Screening the Future

MIPTV’s getting bigger and better. Find out how this April
at the prime venue for all international TV deal-making.
Get your first look at the hottest new shows, from mid-
season dramas and telenovelas to digital commissions,
breakthrough formats and factual blockbusters.

|
For 50 years, MIPTV has set the pace for TV producers and m I pt v®

buyers across the globe. Now, as the market evolves, it is
where the entire TV and online content ecosystem comes The world’s market
together to create new business and original content.

& creative forum

MIPTV is the one place where you can sell and source the for content on every screen
freshest content worldwide, focus on content development,
and explore tech and creative approaches to re-invent the 8-11 April 2013

content experience.
P Cannes, France

Join us in Cannes for the 50" anniversary of spring’s most
significant and inspiring event. www.miptv.com

mip . mipformats. mipcube.

Register now via www.miptv.com

Contact Paul Barbaro now and find out how to make MIPTV work for you:
paul.barbaro@reedmidem.com
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SES boss Bausch
inducted into
Satellite Hall of Fame

SES president and chief execu-

five Romain Bausch has been
inducted into the Satellite Hall
of Fame of the U.S.-based So-
ciety of Satellite Professionals
International (SSPI).

The induction ceremony
takes place on 19 March.

Listing Bausch's achieve-
ments, SSPI said that since
joining SES in 1995, Bausch
had provided the leadership
that “transformed SES from
a regional satellite company
offering direct-to-home TV
distribution in Europe to a
global satellite operator
serving broadcasters, telcos,
entferprise, and government
customers”.

HK hunts for ideas to push
DTT take up

Hong Kong's Commerce and
Economic Development Bu-
reau is on the hunt for ideas to
raise digital terrestrial television
take up beyond 70%, where

it has languished for a couple
of years. The target analogue
switch off date remains 2015.
Critics point out that the cost
of digital TV sets has dropped
by between 10% and 20%,
and that take-up should be
higher by now.

ﬁ a R

Twitter @ ContentAsia
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. Sony’s beTV picks up U.K. hit, Spy

New Ist & exclusive shows boost March schedule

Sony’s beTV has added first
i and exclusive rights to hit British
i comedy-drama Spy, Cupcake
i Wars season three, and Bloop-
i ers to its March schedule.

i Cupcake Wars premieres on
i 12 March, followed at 8.55pm
i on 17 March by new six-episode
! spy drama Spy. and on 18
i March by new half-hour hidden-
i camera prank show Bloopers.

i Spy is the story of a single
i father, played by Darren Boyd,
i trying to win back the respect

Bloopers

and affections of his preco- i
cious nine-year-old son and i
is accidentally recruited as a

tfrainee spy for MIS5.

Spy (which is being adapted
by ABC in the U.S.) airs Mon- i
days and Tuesdays following i

its Sunday debut.

Cupcake Wars season three
premeres on 12 March 2013,
airing Mondays to Thursdays

at 10.10pm.

Bloopers airs Mondays and

Tuesdays at 8.30pm.

Off the Fence picks up 85 Fox India hours

i Indie producer/distributor Off
i the Fence has picked up 82
i hours of programming from
¢ Indian channel Fox Traveller.

i Lead fitles include The Freaky
i Traveller (26x30 mins), Twist of
i Taste (26x60 mins) and It Only
i Happens in India (26x30 mins).

Acquisitions head Georgina
Eyre, said the company would i
continue to supply program- :
ming to traditional clients
but was also “exploring new
business models and was in- i
creasingly active in emerging

markets”.

Now TV sets BPL pricing

Hong Kong's Now TV plans
to charge subscribers
HK$398/US$51 a month
with a two year contfract
for the English Premier
League. The PCCW-owned
platform won exclusive
rights to air the matches
for three seasons from this
year. New features added
to justify the price hike
from last year, when rival
Hong Kong Cable had the
rights, include a time-shift
function and video on
demand.

My Sassy Girl heads for
the small screen

12-year-old Korean movie
hit, Kwak Jae-yong's My
Sassy Girl, is being re-
worked into a television
series. Local reports say
the 16-episode TV version,
produced by Raemon-
gRaein, will airin the sec-
ond half of this year.

Zee spreads in Canada

India’s Zee has switched
its Canadian services from
Asian Television Network
International to the Ethnic
Channels Group, giv-

ing the flagship Zee TV a
24-hour presence in the
country for the first fime.

Contact: Deeksha Jain/D S Negi Tel: +91 11 2373

FICCL FRAMES

March 12-15

-70 ext 234/385, 23467234 (D) 23766929 (D)

FICCI

FRAMES 203

Email: Deeksha.jain@ficci.com, frames.registration@ficci.com, frames@ficci.com Website: www.ficci-frames.com
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ContentAsia’s new series, published in the run-up to BroadcastAsia in
Singapore in June, explores content creation in Asia and everything
good, bad and on the way up in the region.

What, for you, are the “new
frontiers” in content creation?
“There are various kinds of new
frontiers. It may be creating con-
tent employing new technology
for new platforms, or pushing
new frends and formats in pro-
gramming. The new frontiers I've
been pursuing recently are col-
laborations with emerging me-
dia industries. For example, I've
produced a dramatic thriller,
3.50, a Cambodia-Singapore
feature film co-production
about sex frafficking. 3.50 pre-
mieres in July 2013. | hope fo do
more film and TV collaborations
in Cambodia. | also hope to
explore Myanmar next, another
new frontier for content crea-
fion.” [Ed’s note: Chan expects
Cambodia’s media industry to
grow rapidly along with the ris-
ing number of cinema screens
and projected annual GDP
growth of 6%-7%. He also says
Cambodians are eager to re-
discover their cultural roots and
fo forge a new path].

What do you think is the biggest
issue Asia’s production indusiry
faces? “There are many great
things going for Asia now: grow-
ing populations, growing econo-
mies and growing hunger for
content. But one of the biggest
issues is the ability to tell stories
that engage audiences world-
wide, or frankly, even their own
domestic audiences. In most
Asian countries, Western films sfill
get the lion’s share of the box of-
fice. When Asian producers focus
more on storyteling and better
structure to their narratives, they
can certainly catch up with their
Western counterparts.”

Other issues? "Another big issue
is the lack of structured media
financing. There are some scat-

Gin Kai Chan, Executive Producer, Silver Media Group

tered soft monies, but few private
financing sources... Most of the
rich in Asia do not see media as
a worthwhile investment vehicle
[and] most producers are not
business savvy enough fo con-
vince them. Producers need to
learn more about the business
side of the creative business be-
fore they can attract investors.”

What advantages does Asia
have as a production centre?
“Asia has many yet-to-be-seen
filming locations, many untold
stories, and relatively low pro-
duction costs. Technical crews
are of reasonably professional
standards and have excellent
work attitudes. Singapore, de-
spite her lack of filming locations,
can be a natural hub for pro-
duction around the region. We
have strong IP protection, speak
English, enjoy political stability
and have respect for contfracts.
There just needs fo be more will
and effort from both producers
and the government to develop
Singapore into the hub it has the
potential to become.”

What's the most innovative
multimedia/interactive thing
you saw last year? “Oops, sorry,
haven't seen any.”

What kind of regional produc-
tions do you think are most vi-
able? “There’s a growing market
for small budget regional films
of US$500,000 to US$2 million.
Around the region, there are
many low-quality films made for
under US$300,000. These films
manage tfo make ends meet
in a small domestic market and
occasionally sell outside their
countries. But with an audience
that is becoming more discern-
ing and developing higher
expectations, these kinds of

One of the biggest is-
sues for Asia’s

roduc-

tion industry is the ability to fell
stories that engage audiences.
worldwide, or frankly, even their
own domestic audiences.”

productions will suffer. | believe
the budgets should be pushed
up a little for a corresponding
increase in quality, and the con-
tent made for the regional mar-
kets instead of being focused on
domestic audiences.”

What would you most like to see
happen in Asia’s production
scene? “| would like to see more
collaborations between Asian
producers. There seems to be
an infatuation with countries far
away and most Asian producers
have forgotten the regional hin-
terland. Producers outside Asia
seem more inferested in Asia
than Asians themselves. There's
half a billion people in Southeast
Asia, a billion to our immediate
west in India and another billion
to our north in China.”

How important do you think gov-
ernment grants are in supporting
local production? “Government

grants are very important. But
more important is the right kind
of government strategies and
policies. We have so often seen
government support in projects
that are “flashy” but fail to
help the local industries, while
many projects that are really
beneficial get ignored. To their
credit, quite a few governments
around the region have the will
to help their local industries and
are even rather generous...”

Top three things on your pro-
duction wish list “1. | would love
to see government agencies
learn more from local business
leaders and experienced busi-
ness professionals. 2. It would
be great to see more private
and institutional investors enter
the Asian media industry. 3. No
such thing as Murphy’s Law...l
know that's impossible, but you
did say wish list and that is the
greatest wish :)"

Gin Kai Chan is among the speakers af
BroadcastAsia in Singapore on 18-21 June

www.broadcast-asia.com
The full version of this interview is at www.contentasia.tv

o7



cONTenTasio

Asia-Pac leads global
consumer confidence

Consumers in the Asia Pa-
cific region continue to be
the most optimistic in the
world, Nielsen Media's latest
research shows.

The Q4 Global Survey of
Consumer Confidence and
Spending Infentions showed
that Asia Pacific consumers
were at least two times more
likely to have ‘spare cash’
than any other region in the
world. Most consumers fun-
nell excess cash info savings

The top four most optimistic
countries are from the Asia
Pacific region and Thailand
recorded the biggest con-
sumer confidence increase
in Asia Pacific.

Little fun in Thailand,
new study finds

The new “global fun league”
puts Thailand way below
the U.S. and Europe, saying
young Thais have fun 10.2
days a month. This puts them
12th out of the 17 nationali-
ties measured in the badoo.
com survey. Thailand was
the only Asian nation in-
cluded in the study. Argen-
finians topped the global
ranking, with 15 fun days a
month. Russians and Poles
came last. Social networking
site badoo.com claims 170
million users in 180 countries.

activeTV's Amanda Peppard
i with The Amazing Race Australia
i producer Matt Kowald

! Korean espionage thriller Iris
returned to leading terrestrial
i network KBS this month, pick-
i ing up the story line three years
i after the first series ended.

Generation stars Jang Hyuk
i as agent Jeong Yoo-gun, the

14-24 February 2013

and Maftt Kowald.

KBS brings back spy thriller Iris

leader of Korea's National Se-

curity Service’'s TF-A team.

The 20-episode Iris 2: New

Angkor Wat) and Japan.

| don’t want to kill ads. | think

advertising is great, and I'm

very aware that there are mul-
tiple revenue streams in television... But
| also don’'t want to put my head in the
sand... The world is changing... If we're
going to take a side, let’s take the side
of the consumer.”

Dish chief executive Charlie Ergen talking about Dish’'s new Hopper service
and its ability to offer targeted advertising and “meaningful commercials”
at the D: Dive Info Media conference in the U.S. this month (the video of
the full interview is at allthingsd.com)

The series airs Wednesdays i
and Thursdays in a 10pm slot.
The sequel was filmed in,
among other locations, Hun- i
gary, Cambodia (including i

wit

e ha on.the inside...
Coneg%msic’s daily news

ContentAsia Insider, delivered to you wherever you are.
Subscription includes fully searchable online news and

features database
email i_want@contentasia.tv for information
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“ . activeTV wins 1st AACTA redlity award
P CoNTentTadsia

Indie production house ac-
tiveTV's co-production of i
Channel 7's The Amazing Race
Australia (series two) won the i
first-ever AACTA award for Best
Reality Series earlier this month. :

The series beat The Voice, i
Masterchef and My Kitchen
Rules in the category. Series
Producer Matt Kowald and
activeTV development vice i
president, Amanda Peppard, :
accepted the award on behalf i
of producers Michael McKay, i
Trent Chapman, David Gardner |
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